
imPRess
UNIVERSITY OF OREGON PRSSA NEWSLETTER            

SPRING 2013 
VOL. 1
ISSUE 2

April 5 @ 3:36 PM
We’re having a great time at the #PRSSANA 
here in Albuquerque! Follow along on Twitter 
and Instagram (@uoprssa)

  April 4 @ 9:23 AM
#UOPRSSA executive members @calliegisler 
and @ellieboggs are off to the #PRSSANA in 
New Mexico today!

March 28 @ 3:23 PM
Apply for the 2013-2014 #UOPRSSA 
Executive Board. Details and applications on 
our website.

March 24 @ 6:37 PM
Wishing everyone a very happy #SpringBreak 
from UO PRSSA!

 March 21 @ 2:55 PM
Need a study break? Check out the 
@PRSSANational blog for some great advice 
and helpful posts.

March 14 @ 2:00 PM
We’re excited to hear that @tgleason was just 
named Scripps Howard Foundation’s J&C 
administrator of the year!

March 7 @ 7:05 PM
A big thanks to the students and professionals 
who joined us for our PRSSA-PRSA mixer 
tonight at the @Vox_PRPA

February 28 @ 6:17 PM
Excited to have @AnnCurry on campus! 
Are you here to listen to her speak tonight? 
#lifeasajstudent #Ruhl2013

February 27 @ 6:20 PM
If you aren’t here listening to Mark Lewis’s 
rendition of Lewis Carroll’s “Jabberwocky,” 
you are miss out! 

February 21 @ 10:55 AM 
We are excited for #Portland agency tours 
today with @CMDPortland @AMPMPR and 
@rwestmktg! Follow along here on Twitter!

February 14 @ 11:58 AM
Don’t forget that we are selling flowers in front 
of the Duck Store today Perfect lst minute gift 
idea! #ValentinesDay

@UOPRSSA
CELEBRATING VALENTINE’S DAY WITH PRSSA
STORY BY SOFIA WEBSTER, UO PRSSA MEMBER

Love is in the air! UO PRSSA had a 
festive Valentine’s Day on Feb. 13 
and 14 at the Erb Memorial Union 
and Duckstore respectively. UO 
PRSSA members sold flowers – 
both beautiful carnations and red 
roses – for pick-up and delivery to 
students on campus. For an addi-
tional fee, customers wrote a time 
and classroom for the flowers to be 
delivered. 
     These lovely bouquets came 
from Rhythm and Blooms, a popu-
lar local Eugene florist. Profits from 
the flower sales benefit the UO 
PRSSA chapter. 
     Our chapter also partnered with 
the Oregon Daily Emerald to host in a 
spirited Valentine’s Day themed photo 
booth for students to enjoy. Surround-
ed by friends and red balloons, stu-
dents were able to get their pictures 
taken at the Emerald’s special photo 
booth on Feb. 13 at the student union. 
     Participants had a series of artsy 
props at their disposal, including gold 
glittery mustaches, red suspenders 
and a giant picture frame. Pictures 

were then uploaded onto the news-
paper’s Facebook page. The picture 
with the most likes won two free tickets 
to Passion Pit’s concert in Eugene on 
March 4. 
     A fun holiday for everybody involved, 
UO PRSSA and the Daily Emerald suc-
cessfully celebrated Valentine’s Day 
all while raising funds for the chapter. 
Thank you to everyone to helped make 
the event a huge success!

(Top) UO PRSSA members make promotional 
hearts to spread the word of fundraising efforts. 

(Below) Flowers were sold both in the EMU 
and outside the Duck Store.
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HOW TO: GETTING INVOLVED ON CAMPUS AS A PR STUDENT
STORY BY AIMEE GREGG, UO PRSSA MEMBER

UO PRSSA members Bianca Bernath (left), Kelsey Stewart, and Darby Smith attend a 
presentation from R/W Marketing in Portland, Ore. during winter term 2013.

University of Oregon students have  
countless avenues to get involved on 
campus; unfortunately, there is no way 
to take advantage of every opportunity, 
which can make the decision of what 
organization to get involved in over-
whelming. A good way to get the most 
out of your time is to find activities that 
allow you to combine your professional 
goals with your campus involvement. 
Here are five ways for public relations 
students to get involved on campus:

Public Relations Student Society
Though we are somewhat biased, the 
Public Relations Student Society of 
America (PRSSA) will provide you with 
the opportunity to network with fellow 
public relations students and profes-
sionals, and learn more about all facets 
of public relations through professional 
guest lecturers.

A Student-Run Firm
Allen Hall Public Relations (AHPR) is 
an entirely student-run professional 
public relations firm that takes on real 
clients. It helps public relations stu-
dents network with each other, as well 
as with small businesses and nonprof-
its in the area. It also gives students 
valuable hands-on experience, while 
maintaining high professional stan-
dards. The work that students produce 
is the perfect addition to any portfolio. 

Marketing or advertising groups
Both marketing and advertising are 
closely related with public relations. 
Learning more about these profession-
al areas is a great way to expand your 
skills set to become a more marketable 
professional. You might also uncov-
er an entirely new interest or passion. 
Examples of marketing and advertis-
ing groups on the University of Oregon 
campus include American Marketing 
Association, Allen Hall Advertising, Ad 
Society and more.

Campus publications
Many campus publications including 
Flux, The Daily Emerald and Ethos 
have public relations related positions 
that are fantastic practical experience. 

Attaining writing, marketing, multime-
dia and other journalism-related po-
sitions in these publications can be a 
great way to broaden your skills set 
and diversify your portfolio.

Volunteer your PR services 
Sometimes the best way to get in-
volved on campus is to find an activity 
that you are passionate about, even if 
it is unrelated to your professional ob-
jectives. You can obtain public relations 
experience by helping your club or ac-
tivity gain exposure on campus. This 
is a mutually beneficial option. You de-
velop your public relations skills, while 
serving the needs of other students on 
campus.

     Campus involvement is key to get-
ting the most out of your four years 
here. These are just a few options; 
however, there are more than 180 stu-
dent programs at the University of Or-
egon. Browse through all the student 
groups at orgsync.uoregon.edu to find 
the perfect fit for your interests.

SOJC Student Groups  
2012-2013

PR Student Society of America
Allen Hall Public Relations

Ethos Magazine
Flux Magazine

Oregon Daily Emerald
Society of Professional Journalists

Duck TV
Ad Society

Allen Hall Advertising

Visit the SOJC website for more 
information on getting involved:

journalism.uoregon.edu
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READ THIS STORY AT UOPRSSA.WORDPRESS.COM

Can the content you post 
on social me  dia affect 
your job and internship 
applications? Possibly. 
CareerBuilder surveyed 
2,000 hiring managers 
and found that 2 in every 5 
managers used social me-
dia to screen applicants. 
The managers searched 
profiles to determine whether candi-
dates fit in with company culture and 
appeared professional.  
     Many students rely on privacy set-
tings to  keep certain content from po-
tential employers but having a com-
pletely private profile can be a red flag. 
Employers are using social media to 
get an idea of who you are. Using your 
profile to make a brand for yourself is 
more beneficial than hiding inappropri-
ate content.
     In public relations, understanding 
your audience and effectively using so-
cial media is a key skill. As students, 
our audience includes potential em-
ployers. The content you post does not 
always need to be relevant to the field 
you wish to work in, but should remain 
appropriate at all times. 
     Using social media as a tool reflects 
who you are to employers and differ-

entiates yourself from other job ap-
plicants. Including a statement about 
yourself on each of your profiles is also 
helpful. This statement should identify 
who you are and your unique charac-
teristics and strengths. 
     As public relations students, we are 
expected to be familiar with the latest 
technology in social media. Knowledge 
of each platform can be shown through 
effective profiles. Posting content that 
conveys a strong understanding that 
anyone can view your content on social 
media is advantageous. 

WHY DO I NEED AN ONLINE PRESENCE?
STORY BY KATIE KEENE, UO PRSSA MEMBER

Congratulations to the students who 
recently (and successfully) made it 
through Gateway I and II. The UO 
SOJC Gateway to Media series can 
be a few of the most rewarding classes 
you will take in college or it can be the 
longest two terms of your life. 
     It wasn’t too long ago that I was stay-
ing up until 4 a.m. in Agate Hall editing 
the “ums” and “buts” out of my audio 
to meet the 90-second project require-
ment. For many students, the Gateway 
series consists of long, lonely nights in 
computer labs and shamelessly asking 
everyone you know to participate in 
multimedia projects.  Need some help? 
Here are a few ways to avoid the Gate-
way gloom. 

HOW TO: SURVIVE THE GATEWAY SERIES
STORY BY AUDREE NETHERCOTT, UO PRSSA MEMBER

1. Go to every class 
Sounds obvious, right? Some students 
think that the lectures can be skipped 
occasionally. Wrong. Every single class 
is extremely important to your success 
in the series. By skipping class, you risk 
missing a quiz or class project, which 
can both affect your final grade, as well 
as your development of essential skills.

2. Attend the workshops
The workshops are where you learn 
the basics of Final Cut X and InDe-
sign step by step. In my opinion, these 
workshops are more valuable than any 
other aspect of the class.

UO PRSSA 
SNAPSHOTS



PROFESSIONAL SKILLS THAT EVERY PR STUDENT NEEDS
STORY BY HANNAH WILLIAMS, UO PRSSA MEMBER

As public relations students, we are 
meant to be prepared as we possibly 
can before entering the real world. 
While earning a degree in the field is a 
great start, your skills and portfolio are 
important factors to post-grad success. 
Potential employers look for certain 
areas of expertise in recent graduates 
and potential hires. Here are sever-
al skills that public relations students 
should sharpen before entering the 
workforce:
     How to tell a story. When most 
students hear this word they think that 
it only applies to reporters and journal-
ists, but as PR practitioners we need 
to be able to communicate to our audi-
ences in a creative and clear manner. 
Crafting a strong story and message is 
an essential skill for any in the commu-
nication field. 
      How to listen. Good communica-
tion skills mean the ability to deliver a 
message, as well as the ability to lis-
ten. Active listening will help you un-
derstand exactly what your clients and 
bosses are expecting, and help you 
avoid mistakes later. Pay attention in 
conversations, write down what is be-
ing said and be able to relay the infor-
mation back.

     How to use social media. Ad-
vanced understanding of social media 
platforms such as Facebook, Twitter, 
LinkedIn, Wordpress and Instagram 
will be extremely beneficial, as most 
businesses have a digital strategy 
component to their public relations ef-
forts. Additionally, students should also 
be aware of their own online presence. 
Potential employers and clients may 

look at your social media channels for 
a better understanding of you as a po-
tential employee. 
       Understanding and using these 
skills will prepare any public relations 
student for the world beyond gradua-
tion. The ability to communicate in-per-
son and online, as well as thinking 
critically and creatively will help you to 
stand out in the crowd. 

UO PRSSA members attend a tour of the agency CMD’s spacious office in  
Portland, Ore., during winter term.

NATIONAL LEADERSHIP: Q&A WITH ELLIE BOGGS
STORY BY CALLIE GISLER, UO PRSSA PR DIRECTOR

UO PRSSA President Ellie Boggs (left) 
and Public Relations Director Callie Gisler 
pose for a photo at the PRSSA National 

Assembly in New Mexico.

Say hello to a new “generation” of 
PRSSA leadership. The 2013 PRSSA 
National Assembly was held in Albu-
querque, New Mexico, from April 4 to 
April 7. The event marks an important 
time for the organization, as delegates 
vote on bylaws and leadership for the 
coming school year. 

Current UO PRSSA chapter president 
Ellie Boggs was elected to serve as 
the National Vice President of Career 
Services for the 2013-2014 term. UO 
PRSSA is incredibly excited and proud 
for Boggs as she moves forward into 
her new role! Here is what she had to 
say about her new position and her 
thoughts on leadership:

Q: What inspired you to apply for a 
position with the National  
Committee?

A: I first started thinking about apply-
ing to the National Committee during 
the National Assembly last year where 
I was the UO PRSSA delegate. The 
National Committee is a group of stu-
dents who are so passionate about the 
PRSSA organization and the overar-
ching ideas and plans that make the 
society run; I wanted to be a part of 
implementing those big plans. Lead-
ership is also something that I enjoy 
immensely, so the decision to take 
the next step and apply for a national 
leadership position was an easy one.

READ THIS STORY AT UOPRSSA.WORDPRESS.COM


